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tension John W. Carlson’s art 

unveils a uniquely gestural 
and gripping world
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Color Rates   *All rates net.

Full Page Covers $1235
(Inside Front, Inside Back, Back)

Full Page $1025
Trim (7.5”w x 10.5”h) Bleed size (7.75”w x 10.75”h)

1/2 Page $670
Vertical (3”w x 9”h) · Horizontal (6.25”w x 4.375”h)

1/4 Page (3”w x 4.375”h) $435

1/8 Page (3”w x 2.125”h) $260

Gallery Listing (Includes 50-word description, 
address, phone number, website and small photo that will 
also appear on canvascle.com)

$100
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GAINING MOMENTUM
Canvas has had an exciting 2016 thus far, and the 

fall/winter issue will continue building on the positive 
momentum. In June, the Press Club of Cleveland 
recognized Canvas as the second-best magazine in 
all of Ohio. The Press Club also awarded Canvas for 
its design and editorial content. 

In addition, changes made to Canvas for the spring/
summer issue have paid dividends. The larger, 7 1/2 
x 10 1/2-inch format has made Canvas more visible 
to those in the hundreds of restaurants, stores, hotels, 
museums, galleries and performing arts venues to 
which it’s distributed, and the new distribution plan 
implemented last issue has made Canvas more 
accessible to new audiences. 

Also growing is Canvas’ biweekly e-newsletter, 
which goes out every other Thursday and has 
throughout 2016 kept Canvas’ audience informed 
and engaged concerning all the exciting things 
happening in Northeast Ohio’s art scene.

We encourage you to ride Canvas’ wave of positive 
momentum, and in the process, increase the visibility 
and brand awareness of your gallery, institution, 
organization or business by reaching the magazine’s 
highly engaged audience.

Fall/Winter: Publish Date: October 21
Ad Space Deadline: September 30
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